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ly successful clips. “What can we
do that is going to get shared? That
is exactly the arena that I want Im-
age Cog to jump into,” says Daw-
son. “It is frankly a position I cov-
et.”

“Twitter is the buzz now, and
maybe the biggest anomaly. People
have figured out why they should
or should not be involved in
LinkedIn and Facebook. On the
surface, Twitter is messages flying
back and forth of possibly little in-
terest. But Dan Porcher, who is
working with Image Cog on this,
calls Twitter ‘a giant cocktail party
that follows you around.’ You will
not be interested in every conver-
sation, but you might find a con-
versation that is of interest.”

Dawson cites Nomad Pizza
twittering its followers to attract
them to come to events where No-
mad is selling product. He predicts
that coffee shops will take orders
by Twitter, just like they used to
take orders by fax. But he makes no
claim that Twitter will be the killer

app for social media and, indeed,
points to the MySpace trend, which
had been all the buzz but has now
been relegated to the younger gen-
eration and is being supplanted by
Facebook. 

“For the foreseeable future,
Twitter is entrenched,” Dawson
says. “But what will be the next
thing? I don’t know.”

Image Cog LLC, 4 West
Lafayette Street, Trenton
08608; 609-393-6222; fax,
609-393-6224. Matthew B.
Dawson, president. Home
page: www.imagecog.com. 

Just Jump In, Says
Fielding of Jumpstart

Publish a book on social me-
dia and it will be outdated by the
time it hits the shelf, warns Veroni-
ca “Niki” Fielding, founder of Dig-
ital Brand Expressions, an interac-
tive media agency on Route 27 in
Kingston. That’s why the books
she sells, Jumpstart Social Media,
are sent electronically rather than
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Stategically situated on North Main Street in Windsor Township
(Mercer County),  this 310,000 square foot, 20-building industrial/flex

park offers immediate access to Routes 130 and 33, just minutes
from NJ Turnpike Exit 8 and I-95. On-site amenities include construc-

tion, facilities management, leasing services.  Join the Windsor
Industrial Park family of tenants who discovered the perfect location
for the right price. Lease rates from $4.00 per square foot triple net.

Industrial      Office      Retail      Land      Investment

Main Office: Branch Office:
205 Main St., POB 268    3499 Rt. 9N, Suite 1E, POB867

Chatham, NJ 07928 Freehold, NJ  07728
973-635-2180 732-635-1055

www.cronheim.com

WINDSOR INDUSTRIAL PARK

OFFERS AN UNPARALLELED CENTRAL

NEW JERSEY LOCATION!

732-625-1055
Contact Chris Kaempffer

Current Availabilities

2,500 Sq. Ft.
with 2 offices;

4,000 Sq. Ft.
with 35% office, 18’ ceilings

and 1 drive-in door;

6,000 Sq. Ft. 
with 3 offices,

2 TB doors, 18’ ceilings; 

10,500 Sq. Ft.
with 17% office, 24’ ceilings,

3 drive-in doors and outdoor storage; 

18,000 Sq. Ft
with 3% office,18’ ceilings, 1 drive-in

door and 3 loading doors. 
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Windsor Industrial Park

732-625-1055
Contact Chris Kaempffer

Industrial  Office  Retail  Land  Investment

Office: 3499 Rt. 9N, Suite 1E, 

Freehold, NJ 07728

732-635-1055

Current Availabilities

2,500 Sq. Ft.
with 2 offices;

4,000 Sq. Ft. 
with 35% offices, 18’ ceilings 

and 1 drive-in door

6,000 Sq. Ft.
with 3 offices, 

2 TB doors, 18’ ceilings;

10,500 Sq. Ft.
with 17% office, 24’ ceilings, 

3 drive-In doors and outdoor storages;

18,000 Sq. Ft. - Leased
with 3% office, 18’ ceilings, 1 drive-in 

door and 3 loading doors.

732-625-1055
Contact Chris Kaempffer

Industrial  Office  Retail  Land  Investment

Office: 3499 Rt. 9N, Suite 1E, 

Freehold, NJ 07728

732-635-1055

Current Availabilities

2,500 Sq. Ft. - Avail. Immediately
with 2 offices;

4,000 Sq. Ft. - Leased
with 35% offices, 18’ ceilings 

and 1 drive-in door

6,000 Sq. Ft. - Leased
with 3 offices, 

2 TB doors, 18’ ceilings;

10,500 Sq. Ft. - Leased
with 17% office, 24’ ceilings, 

3 drive-In doors and outdoor storages;

18,000 Sq. Ft. - Leased
with 3% office, 18’ ceilings, 1 drive-in 

door and 3 loading doors.

Strategically situated on North Main Street in Windsor Township
(Mercer County), this 310,000 square foot, 20-building industrial/flex
park offers immediate access to Routes 130 and 33, just 
minutes from NJ Turnpike Exit 8 and I-95. On-site amenities
include construction, facilities management, leasing services. 
Join the Windsor Industrial Park family of tenants 
who discovered the perfect location for the right price.

Current 
Availability

18,000 Sq. Ft.
& 23,000 Sq. Ft. 

Can Be Combined

Available

Short or Long 

Term

• Freestanding Professional Office Building

• Private Entrance

• Flexible Build-out for Qualified Tenant

• Ample Parking

• Located Off Route #33, One Mile to Exit 8 - NJT

AND
THE OFFICES AT TWIN RIVERS

529 ABBINGTON ROAD, EAST WINDSOR

(THE TWIN RIVERS SHOPPING CENTER)

1,000 ± SF Office Suite

Contact Chris Kaempffer: 

EVEREST REAL ESTATE  GROUP, LLC
Licensed Real Estate Broker

3499 Rt. Route 9, Freehold, NJ 07728

732-625-1055 • 732-625-1060

Contact Chris Kaempffer: 

EVEREST REAL ESTATE  GROUP, LLC

Licensed Real Estate Broker

3499 Route 9, Freehold, NJ 07728

732-625-1055 • 732-625-1060

Strategically situated on North Main Street in Windsor Township 
(Mercer County), this 340,000 square foot, 20-building industrial/flex 

park offers immediate access to Routes 130 and 33, just minutes from 
NJ Turnpike Exit 8 and I-95. On-site amenities include construction, 

facilities management, leasing services. Join the Windsor Industrial Park 
family of tenants who discovered the perfect location for the right price.

CURRENT AVAILABILITY

13,500 SF, 12,000 SF, 8,700 SF & 4,000 SF

Can Be Short or Long Term

Linked & LinkedIn: Steven Verba, far left, Melis-

sa Alancourt, and Tara Loversidge of Community

Options, which links its blog with Facebook,

LinkedIn, and an E-mail blast program; Krystyna

Nowick, Andrea Dedrick, Mike Mattia of Amper,

Politziner & Mattia, which offers LinkedIn training

to firm members; Cam Maio and Jennifer Kelley of

High Point Auto Insurance, which uses LinkedIn

and Twitter to reach customers. 

Follow the Bouncing Ball: Rob Howland of Na-

tional Junior Tennis League of Trenton greets

Carol Feldman of Your ReSource.
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published on paper, and they in-
clude free updates for a year. The
personal book, for jobseekers and
career enhancement, costs $9.95,
and the business book, which has
to be a lot more involved, costs
$19.95.

Fielding provides an example:
“My team chided me, when I was
giving a presentation, because I
said that a company couldn’t set up
a profile in LinkedIn, that you had
to wait until LinkedIn set up one
for you — then amend it.” Wrong.
The policy had changed.

Example 2: A company that
wants to get a “vanity URL” for its
Facebook page used to have to wait
until it had 1,000 fans. Now, says
Fielding, “only 25 fans are needed,
so you can print your actual Face-
book address on your advertising
materials. Before you could say
only ‘Find us on Facebook.’”

Fielding has an impressive pedi-
gree for this work. A1981 graduate
of Rider, an English major, she
worked at Blessing White and
Dana Advertising, then focused on
interactive media for Dow Jones
for nine years, then partnered to
start United Multimedia in 1995.
Bought out by Princeton Partners,

she stayed at that agency for three
years and founded Digital Brand
Expressions in 2002.

One big advantage of any of
these social media forms —
LinkedIn, Facebook, and Twitter
— is that you reach out directly to
the “reader,” with no middle man,
she says. You don’t have to go
through the webmaster. You don’t
have to learn HTML coding. And it
is two-directional, whereas web
pages are one-directional. You can
engage customers and potential
customers.

But the direct-to-reader factor
can be a disadvantage for a compa-
ny that wants to control its image.
“Offer guidelines to help employ-
ees present a unified message on
LinkedIn,” she says. Create a boil-
erplate description of your compa-
ny to reinforce the message. Be

sure employees update their
LinkedIn profiles to reflect the lat-
est service or product offerings.

With LinkedIn, you can set up
groups. You can look for new tal-
ent, directly or indirectly.

LinkedIn users can also explore
procurement strategies: Search for
suppliers on key words. You can
specify the location. Or search for
clients in a particular industry.

Post events, presentations, and
backgrounders, and you track
downloads and where they came
from.

To establish an “expert pres-
ence” post questions in your field,
then post the best answer. If you are
the one with the best answer, it will
show up on your company’s web-
site.

Most of Fielding’s clients (gen-
erally middle market companies
plus some Fortune 500 firms and
some entrepreneurs) are doing
something in social media, even if
it is only taking the first step, which
is to claim their names on the vari-
ous properties. The next step: Do
an audit of the environment, to find
out what stakeholders and com-
petitors are doing, and how the
client company is being talked
about. Phase 3 is to develop a strat-
egy and recommend properties. In
the last phase, “Either they manage
it or we manage it for them.”

As for her own social media
strategy “I’m trying to use Twitter
as a platform for talking about what
my company is interested in,” says

Commercial Space
for Lease

Buildings for Sale

Lawrence
• 5,000 sq. ft. Will renovate 

to your specs.

Ewing
• 800-2000 sq. ft. in professional 

park. Near Rt. 31 & TCNJ.
• Near Lawrence Border.

1,000 sq. ft. 1st month FREE.

Hamilton
• 630 sq. ft. across 

from Applebee’s. Great location.
• 2,025 sq. ft. Newly renovated. 

Ideal for many uses.
• 1,000 sq. ft. retail on Rt. 33.

Florence
• 2,000 to 12,000 sq. ft. 

on Route 130 at NJ Turnpike. 
Will renovate to your specs.

Bensalem, PA.
• 500-1,950 sq. ft. Near 

Neshaminy Mall & PA. Turnpike.

Hopewell Boro
• 1,400 sq. ft. office/retail.

Pennington
• 400 sq. ft. 2-room suite 

at Pennington Circle.

Ewing
• 6,300 sq. ft. multi-tenant

office bldg. 
Great upside potential.
Reduced $495,000.

Trenton/Lawrence Border
• 12-unit apartment 

money-maker. $690,000.

7 Gordon Ave.

Lawrenceville

609-896-0505

Time for a Change?

Real Estate 
Management Services

Prime Location: Corner U.S. Highway 130
and Princeton-Hightstown Road

East Windsor, NJ

Office Space
Immediately Available

1150 +/- SF & 2 at 500 +/- SF • 2nd floor

Retail Space:
Immediately Available
1600 SF & 1640 SF

Call: Brian Carduner
908-670-7613 • Website: cardunercenter.com

Premium Retail & Office Space

Carduner’s Center

Laboratories

& Research

Center

Princeton Corporate Plaza

with over 80 scientific companies

U.S. 1 Route 1 Frontage

New Laboratory Incubator #4
• Affordable & Immediate

• Occupancy Available

• Innovation/Flexibility

• Promoting the Scientific Community

www.princetoncorporateplaza.com • 732-329-3655

PARK-LIKE CAMPUS WITH OVER 80 SCIENTIFIC COMPANIES

WALK TO HOTEL & GYM FACILITIES • CAFE ON PREMISES

GREAT LOCATION

IN RESEARCH

CORRIDOR

Call 908.281.5374

Meadow Run Properties, LLC

1900 sf - Will Subdivide

5 Large Offices + Reception + Baths

Available Furnished/Unfurnished

Ample Parking - Quiet Setting

OFFICE SPACE FOR LEASE 

MONTGOMERY KNOLL CONDO
Tamarack Circle - off Route 206 

Who’s Counting?
Lula Crawford, left

above, meets Prince-

ton University’s Kor-

rin Durkin, Lisa Leis-

inger, and Don West-

on; Margaret Murphy

of Bank of America,

Robert Gough of

Corinthian Capital,

John Smith of Capa-

ble Communications

(a LinkedIn guy); and

Panera’s Gina Pon-

tecorvo and Jennifer

Castel offer some

treats to Jennifer

Jones of the U.S.

Census Bureau.

Continued from preceding page
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Fielding. She tweets about social
media, search engine optimization,
and job-seeking resources. “I
retweet encouraging statistics and
job-finding tips like crazy, because
that is my personal brand,” she
says.

In this communication environ-
ment, speed is valued, and abrupt-
ness is encouraged. “We used to
say that young people couldn’t
communicate very well,” she says.
“Now what those early bell ringers
were complaining about has come
to pass. You don’t need to commu-
nicate the old way if you are tex-
ting, twittering, and facebooking.
A lot of the courtesies fall by the
way side.”

Digital Brand Expressions
LLC, 4499 Route 27,
Kingston 08528; 609-688-
8558; fax, 866-580-6676.
Veronica “Niki” Fielding,
president. www.digitalbran-
dexpressions.com. 

The Twitter Tale,
140 Characters
Plus Hash (# ) Marks

TOO MANY CHOICES? Let
#Princeton Scoop tell you what’s
hot, what’s new, what to do tonight.

#Melissa Hall Klepacki,
founder, reinforces Twitters with a
Facebook page and a blog.

Am I Twittering from the
#Princeton Chamber’s #social me-
dia workshop for 80 people
@Westin?

Actually: pretending to Twit-
ter:: writing Twitter-length mes-
sages, to show how it’s done.

Twitters are 140-character mes-
sages sent from phones and com-
puters, received on phones and
computers.

Twitters can be mundane or in-
formative :: good Twitterers often
let their personalities shine
through.

For small businesses Twitter
can level the playing field by lever-
aging #peer recommendations.

Use Twitter to create buzz says
#Klepacki :: Use Twitter to estab-
lish yourself as an expert.

Twitter is a two-way street#Lis-

ten to customers, find out what
people say, ask questions.

Hmm. Danger here? I asked re
disgruntled customers#heard
mumble of agreement.

Some of what you hear may not
be good#but now you can appease
the unhappy customer.

After beta test, #Princeton
Scoop now sells subscriptions,
$100 for four Tweets a
month#Reading Tweets is free.

Clients pay $100 a month for
5,000 views, maybe more, if
Tweets are reTweeted, says
#Klepacki.

ReTweeted Tweets can grow vi-
rally, says #Klepacki.

I think of #Longfellow “I shot
an arrow into the air and where it
fell I knew not where.”

Measuring #Twitter ROI isn’t
just counting eyeballs, it’s also
counting feet #Klepacki claims.

Promising free #Princeton foot-
ball tickets brought Tweet Readers
to the #bent spoon.

Link Twitter and Facebook,
says Klepacki, but the messages
need to be different.

With 140 characters, including
sender name, maybe web link,
Tweets are to the point.

#Facebook messages, with 420
characters, can offer warmer,
fuzzy-friendly image, says
Klepacki.

Enough twittering, back to
prose. If you are not familiar with
Twitter protocol, punctuation
marks replace words. A double
colon separates phrases. The @
sign refers to people or organiza-
tions. The hash marks (#) denote
possible themes. You can search
for that subject later, to see what
others are saying about that topic.
Hashmarks also set off punchlines.

Each of those messages would
include my Twitter handle (bffox)
and could also have included a link
to an article explaining more. Per-
haps the link would have been
shortened (http://bit.ly/2MY4V).
Interspersed with “business” mes-
sages are personal comments, to
give you the impression that we are
buddies.

902 Carnegie Center, Princeton

4,886 SF, 5,042 SF, 

7,625 SF & 8,974 SF

Ewing Commerce Park,

101 Silvia Street, Ewing, NJ

10,864 SF

1060 State Road, Princeton

6,675 SF

Princeton Executive Center, 

4301 Route One, 

Monmouth Junction

1,350 SF, 3,879 SF, 5,027 SF & 5,892 SF

Lawrence Executive Center, 

3120 Princeton Pike, Lawrenceville

839 SF, 1,321 SF & 12,564 SF

101 Interchange Plaza, Cranbury

9,362 SF

104 Interchange Plaza, Cranbury

4,160 SF & 12,419 SF

OFFICE FOR LEASE

For additional information, contact Matt Malatich, 

Mark Hill or Jon Brush at 609-921-6060

902 Carnegie Center • Suite 400 • Princeton, NJ 08540 • www.hiltonrealtyco.com

North Brunswick Commerce Center

100 North Center Drive,  

North Brunswick

2,472 SF, 5,007 SF & 8,589 SF

Commercial Property Network, Inc.

We Have a Place For Your Company

DOWNTOWN PRINCETON-OFFICE
Nassau Street

1000-3800 SF - Sublease

- Central location, 

block to Palmer Square

- Creative open plan, 

huge window line

- Walk to Train Station

- Flexible lease term

William Barish

bbarish@cpnrealestate.com 

609-921-8844

www.cpnrealestate.com

          Witherspoon

*14 Nassau

University Place

  Washington Road
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